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Share Performance (%)  

 YTD 1m 3m 6m 12m 

Absolute (10.6) (2.6) (13.5) 3.3 (27.4) 

Relative (4.4) (1.4) (6.6) 3.5 (37.1) 

52-w k Price low /high (MYR) 1.75 – 2.77 

 
 

 
Source: Bloomberg 

 

 

 

 MYR2.51 FV on 25x FY22F P/E. Kawan Food, a leader in the domestic 
frozen paratha market, is expected to benefit from a shift in consumer 
preference for convenience food, while its ready e-commerce channel could 
help to expand its market reach. As the global economy recovers, we 
anticipate the company’s  food services revenue to improve, supported by its 
ready capacity. We also believe its  ongoing cost optimisation and 
automation initiatives should widen margins ahead.   

 Demand for  convenience food on the rise. As the pace of life continues to 
accelerate in tandem with globalisation, the shift in consumer preference 
towards frozen products has been picking up, as people opt for products that 
require less time and effort to  prepare. The COVID-19 pandemic has further 
accelerated this shift in preference. Studies show that demand as of May 
was still at double digits compared to pre-pandemic (2019) levels, implying 
that demand for frozen food will remain robust, as consumers continue to 
opt for convenient and healthier food with a longer shelf life. Overall, we 
expect a FY20-22 revenue and earnings CAGR of 8% and 13%. 

 Increasing presence through e-commerce shopping. Kawan Food’s e-
commerce sales surged by 651% YoY to c.MYR1m in FY20. While the 
figure was small, we believe the adoption of digitalisation will help it foster 
stronger ties with direct customers. With its customer loyalty programme in 
place, we think this could help to attract new and retain existing customers. 
Meanwhile, the customer data accumulated would help it craft a more 
effective marketing strategy while optimising production – which would 
eventually improve sales and profitability.   

 Continuous operational improvements via cost optimisation and a 
higher reliance on automation. The installation of its  solar panel system 
has been completed in 2H. This should reduce the cost of power 
consumption and bring in cost savings of about MYR1.2-1.3m annually. 
Meanwhile, we believe a higher reliance on automation could help address 
the issue of manpower shortage. We expect its FY21-23 PAT margin to 
grow to c.13%, post cost optimisation and operational improvements. 

 A potential opportunity? Kawan Food’s  weak share price performance in 
the last 12 months could be due to the mismatch in earnings expectations – 
earnings post 2Q20 were lower than that quarter. This was largely due to the 
spike in purchases made during the first MCO in 2Q20. As demand for its 
products is growing, we think the divergence between its financial 
performance and share price trend may present a potential opportunity for 
investors. 

 Downside risks: Product tampering & food contamination, fluctuation in 
raw material prices, and heightened competition. 

 
 
 

 

Source: Company data, RHB 
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KFB MK (KFB MK)
Price Close Relative to KLPRP Index (RHS)

Forecasts and Valuation Dec-19 Dec-20 Dec-21F Dec-22F Dec-23F

Total turnover (MYRm) 214              255              270              296              315              

Recurring net profit (MYRm) 12                28                29                36                42                

Recurring net profit growth (%) (46.5)            129.8           3.6               24.1             15.6             

Recurring P/E (x) 54.85           23.87           23.04           18.56           16.06           

P/B (x) 2.1               1.9               1.7               1.6               1.5               

P/CF (x) 16.07           12.86           15.66           13.88           11.87           

Dividend Yield (%) 1.3               1.3               1.6               1.9               2.1               

EV/EBITDA (x) 19.26           12.44           11.45           9.41             7.99             

Return on average equity (%) 3.8               8.4               7.9               9.0               9.8               

Net debt to equity (%) net cash net cash net cash net cash net cash

Note: 
Small cap stocks are defined as companies w ith a market 

capitalization of less than USD1bn. 

file:///C:/Users/408951/OneDrive/Documents/All%20Stocks/KAWAN/lim.jia.yi@rhbgroup.com
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Financial Exhibits 
 

  
Asia 

Malay sia 

Consumer Non-cy clical 

Kawan Food 

KFB MK 

Not Rated 

 

Valuation basis 

25x FY22F P/E 

 

Key drivers 

i. Growing demand f or conv enience f ood; 

ii. Increasing its presence through e-commerce; 

iii. Continuous operational improv ements through 
cost optimisation and a higher reliance on 

automation. 

 

Key risks 

i. Product tampering & f ood contamination; 

ii. Fluctuation in raw material prices; 

iii. Heightened competition. 

 

Company Profile 

Kawan Food is one of  the Malay sia’s leading 

exporters, and one of the largest manuf acturers of 

f rozen Asian f ood delicacies worldwide, It is principally 

inv olv ed in the manuf acturing, sales, trading and 
distribution of  f rozen f ood products. Products include 

paratha, chapatti, spring rolls, f rozen v egetables, 

f inger f ood, buns and other baked goods, as well as 
desserts. 

 

 

 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

Source: Company data, RHB  
 
  

Financial summary (MYR) Dec-19 Dec-20 Dec-21F Dec-22F Dec-23F

Recurring EPS 0.03                    0.08                    0.08                    0.10                    0.12                    

DPS 0.03                    0.03                    0.03                    0.03                    0.04                    

BVPS 0.90                    0.96                    1.08                    1.15                    1.22                    

Return on average equity (%) 3.8                      8.4                      7.9                      9.0                      9.8                      

Valuation metrics Dec-19 Dec-20 Dec-21F Dec-22F Dec-23F

Recurring P/E (x) 54.85                  23.87                  23.04                  18.56                  16.06                  

P/B (x) 2.1                      1.9                      1.7                      1.6                      1.5                      

FCF Yield (%) 3.1                      5.0                      4.1                      5.0                      6.2                      

Dividend Yield (%) 1.3                      1.3                      1.6                      1.9                      2.1                      

EV/EBITDA (x) 19.26                  12.44                  11.45                  9.41                    7.99                    

EV/EBIT (x) 39.59                  18.87                  17.34                  13.48                  11.11                  

Income statement (MYRm) Dec-19 Dec-20 Dec-21F Dec-22F Dec-23F

Total turnover 214 255 270 296 315

Gross profit 72 101 100 116 128

EBITDA 33 49 52 61 68

Depreciation and amortisation (17) (17) (18) (18) (19)

Operating profit 16 32 34 43 49

Net interest (1) (0) 0 0 0

Pre-tax profit 15 32 34 43 49

Taxation (3) (4) (5) (7) (8)

Reported net profit 12 28 29 36 42

Recurring net profit 12 28 29 36 42

Cash flow (MYRm) Dec-19 Dec-20 Dec-21F Dec-22F Dec-23F

Change in working capital 7.4 (2.5) (29.4) (6.1) (4.3)

Cash flow from operations 41.6 52.0 42.7 48.2 56.4

Capex (21.2) (18.3) (15.0) (15.0) (15.0)

Cash flow from investing activities (21.7) (24.1) (15.6) (15.0) (15.0)

Dividends paid (9.0) (9.0) (10.8) (12.6) (14.4)

Cash flow from financing activities (9.3) (10.2) (12.7) (14.4) (16.2)

Cash at beginning of period 39.5 48.8 66.3 80.7 99.5

Net change in cash 10.6 17.7 14.4 18.7 25.2

Ending balance cash 48.8 66.3 80.7 99.5 124.7

Balance sheet (MYRm) Dec-19 Dec-20 Dec-21F Dec-22F Dec-23F

Total cash and equivalents 49 66 81 99 125

Tangible fixed assets 244 246 243 240 236

Total investments 9 8 8 8 8

Total assets 383 417 459 483 509

Short-term debt 6 9 8 7 6

Total long-term debt 9 6 5 4 3

Total liabilities 58 71 70 70 69

Total equity 325 346 389 413 440

Total liabilities & equity 383 417 459 483 509

Key metrics Dec-19 Dec-20 Dec-21F Dec-22F Dec-23F

Revenue growth (%) 7.1 19.0 6.0 9.7 6.2

Recurrent EPS growth (%) (46.5) 129.8 3.6 24.1 15.6

Gross margin (%) 33.5 39.7 37.0 39.1 40.8

Operating EBITDA margin (%) 15.2 19.3 19.2 20.6 21.7

Net profit margin (%) 5.7 11.0 10.8 12.2 13.2

Dividend payout ratio (%) 73.7 32.1 37.1 34.9 34.5

Capex/sales (%) 9.9 7.2 5.6 5.1 4.8

Interest cover (x) 15.9 41.6 80.5 99.7 120.5
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Riding On Evolving Frozen Food Consumption  

The largest frozen paratha producer in Malaysia 

Kawan Food is one of Malaysia’s leading exporters, and one of the largest manufacturers 
of frozen Asian food delicacies worldwide. It is  principally involved in the manufacturing, 
sales, trading and distribution of frozen food products. The company’s  products include 
paratha, chapatti, spring rolls, frozen vegetables, finger food, bun and baked goods, and 
desserts. Products are sold under five brands – Kawan, KG Pastry, Veat, Passion Bake, 
and Aman. To our best knowledge, it has a c.50-60% market share in Malaysia. 

Among its products, paratha accounts for c.40-50% of FY20 revenue. With over 40 years 
of experience in the industry, Kawan Food products are exported to over 37 countries via 
direct sales to key account customers, distributors, hotels, restaurants and caterers 
(HORECA), food service providers, and e-commerce (Kawan Food’s own website, and 
through Lazada, Shopee, and Dropee). In FY20, the US was its largest export market, 
accounting for about 40% of export sales.  

Kawan Food’s  manufacturing plants are located in Pulah Indah, Selangor and Nantong, 
China. The Pulau Indah manufacturing plant, which began operating in Jul 2018, is 
running at a c.50-55% utilisation rate temporarily, in view of its reduced workforce capacity 
at present. Meanwhile, the built-up area of its  China facility spans 16,000 sqm – which is 
about one-third of its 49,404-sqm Pulau Indah plant. As of FY20, its turnover from China 
made up about 5.9% of total revenue. 

Figure 1: Export sales by product category Figure 2: Domestic sales by product category 

  
Source: Company data Source: Company data 

 

Figure 3: Revenue by geographical location Figure 4: Malaysia market channels 

  
Source: Company data Source: Company data 
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Demand for convenience food on the rise  

As the pace of life continues to accelerate in tandem with globalisation, this has led to a 
shift in consumer preference when it comes to food selection. Demand for frozen products 
that require less time and preparation (vs cooking from scratch) has grown over the years. 
The COVID-19 pandemic, movement and dine-in restrictions boosted the demand for 
home cooking and frozen products, as  people now spend far more time dining at home.  

While we do not expect a  sudden hike in sales (like what happened in the first MCO, from 
March to June last year), we estimate revenue to grow by 6% YoY this year. We believe 
the shift in consumer preferences has contributed to higher demand for frozen goods.  

According to studies conducted by 210 Analytics, IRI, and the American Frozen Food 
Institute (AFFI), demand for frozen food as at May was  lower than levels recorded in FY20 
(Figures 5 and 6) – which we believe was due to the normalisation of consumption 
patterns. That said, the demand for frozen food still grew by double digits when compared 
to 2019, ie pre-pandemic levels. This implies the demand for frozen food continues to be 
robust, even though consumers in the US have started to dine outside their homes again.   

As the US is its biggest export market, we believe the higher demand for frozen food (vs 
pre-pandemic levels) could be a positive indicator for Kawan Food. Looking at the 
numbers, the group’s average quarterly revenue since the pandemic began is c.MYR60m, 
vs c.MYR50m prior to COVID-19. This is despite the fact that not all countries have 
movement and social distancing restrictions in force currently. As such, we think that 
frozen food may remain in demand, which may continue to grow globally post recovery 
from the pandemic.   

 Figure 5: Monthly dollar sales gain vs that of the same period 
a year ago 

Figure 6: May 2021 sales grew by double digits from the base 
of 2019  

 

 

Source: IRI, Integrated Fresh, total US, MULO  Source: IRI, Integrated Fresh, total US, MULO 

In Malaysia, its plant suspended operations over 14-21 Jun, as its factory and worker 
hostel underwent sanitisation. However, we do not expect significant interruptions ahead, 
as its inventory level is still manageable – products from its China facility can fulfil 
demand, since the plant has been unaffected and remains fully operational.  

As the number of domestic daily new COVID-19 cases remain high, we expect consumers 
to: i) Reduce the frequency of their visits to physical stores, to reduce potential exposure 
to the coronavirus; or ii) increase online purchase ticket items to reduce the number of 
delivery trips, or make bulk purchases in order to qualify for free delivery services. As 
such, we expect consumers to continue to opt for convenient and healthier food (vs fresh 
food that lasts for a shorter time) with a longer shelf life.   

Overall, we estimate it to chart FY20-22 revenue and earnings CAGRs of 8% and 13%.  
Note that Kawan Foods’ food services segment (sales to restaurant chains and HORECA) 
contributed 3.9% of FY20 revenue (FY19:  5.1%). While the growth in HORECA sales 
should improve in the longer run as the global economy recovers, the group is looking to 
expand sales to restaurant chains for now – as restaurant chains have done better than 
the HORECA segment, when there are dine-in restrictions and the demand for food 
delivery services picks up. 

 
Increasing presence through e-commerce  

In 2018, to expand its market reach, Kawan Food developed its e-commerce platform to 
sell directly to consumers (B2C) and small business retailers (B2B). Sales from e-
commerce grew to c.MYR1m (+651% YoY) in FY20, from MYR133,000 in FY19. While the 
amount is still small at the moment, we believe the adoption of digitalisation would help it 
foster stronger relationships with direct customers. 
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As of FY20, its e-commerce store has c.14,500 registered members, of which 8,500 have 
joined its loyalty programme. In the loyalty programme, reward points (Kawan Points) will 
be awarded upon sign-up, for birthdays, purchase transactions and referring new 
members. Kawan Points can be converted into discount vouchers. We believe that, aside 
from attracting new customers and encouraging customer stickiness, the data 
accumulated will help it refine its marketing strategy and potentially optimise production – 
which would eventually lead to higher sales and profitability. 

As there is room for the utilisation rate at its Pulau Indah plant to grow, we believe that any 
surge in orders can be comfortably supported by its coldroom storage capacity. 

 Figure 7: Screen capture of Kawan Food’s e-commerce store Figure 8: Screen capture of Kawan Food’s loyalty programme 
rewards breakdown 

  
Source: Company Source: Company 

 
 
Continuous operational improvements  

The installation of its MYR7.28m solar panel system was completed in 2H. This is 
expected to reduce Kawan Food’s  cost of power consumption, and save it about MYR1.2-
1.3m a year. Assuming a 10-year depreciation period, its cost of depreciation would be 
about MYR0.73m. The net cost savings are estimated to be MYR0.5-0.6m pa. 

Note that the successful rollout of its new enterprise resource planning (ERP) system at its 
Malaysian facility in early FY20 has improved efficiency – in terms of coordinating 
production, resources, procurement, inventory, orders, invoicing and payments. Kawan 
Food proceeded to implement the same system in its  China plant in Dec 2020.  

We believe this would help provide timely data for managing the operation, which is vital  
for improving productivity, cost management, and response times – especially when 
restrictions are in place. Overall, the group is looking at cost savings in the range of 1-2% 
of sales, through a series of cost optimisation efforts. 

Beyond that, Kawan Food is looking at upscaling automation, by exploring digitalisation for 
various initiatives ie overall equipment effectiveness (OEE), lean manufacturing, 
integrated control systems, and a computerised maintenance management system. We 
believe the higher reliance on automation could be the solution to address  the shortage of 
workers and its reduced workforce capacity issues.  

Overall, its PAT margin should grow from c.11% in FY21F to c.13% in FY23F, after taking 
into account of cost optimisation and operational improvements. 

 
Hedging policy in place 

The purchase of main raw materials such as wheat flour and cooking oil is in MYR terms, 
while export sales are mostly denominated in USD. As of FY20, export sales comprised 
50.4% of total revenue, while the remaining 49.6% are from domestic sales (in Malaysia 
and China). Theoretically, based on our estimates, every 10% appreciation of the USD 
would increase Kawan Food’s PAT by c.2%. However, with a hedging policy, this is 
expected to minimise the FX impact to the group. 
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Figure 9: Higher raw material and shipping costs are partially 
mitigated by ongoing cost optimisation initiatives 

Figure 10: Hedging in place to minimise FX impact on PAT 

  
Source: Company data, RHB Source: Company data, Bloomberg 

 

Solid financials in place to cushion challenges 

Kawan Food’s 1QFY21 PAT grew by 28.2% QoQ or 23.9% YoY on higher sales (+7.8% 
QoQ, +21.8% YoY), mainly due to higher demand in the US and its domestic markets.  

Its effective tax rate since the commissioning of the Pulau Indah plant in FY18 has been 
below the statutory tax rate of 24%, as its  reinvestment allowance was offset against 
chargeable income. We expect the FY21-23F effective tax ra te to  be 15.5%, which is 
slightly higher than FY20’s 13.6%.  

Kawan Food is backed by a sturdy balance sheet. Even back in FY15 – when the group 
began building its Pulau Indah plant – it was still in a net cash position. As of 1Q21, its net 
cash per share stood at c.MYR0.13, vs FY20’s MYR0.14. 

While there is no dividend policy in place, the group has been declaring dividends  to 
reward shareholders. Assuming the dividend payout ratio remains similar to that of FY20, 
we anticipate FY21-23F DPS at MYR0.03-MYR0.04, implying a yield of around 2%. 

Figure 11: Historical and forecasted dividends Figure 12: Historical and forecasted net cash position 

  
Source: Company data, RHB Source: Company data, RHB 
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Valuation 

Our fair value of MYR2.51 is based on 25x FY22F P/E, which is close to Kawan Food’s  3-
year historical mean. This is premised on: 

i. Demand for food products being relatively inelastic, while the prolonged pandemic 
has accelerated the shift in demand for frozen products. Given the shift in dietary 
preference, the demand for frozen products is expected to continue to grow even 
post pandemic;  

ii. We anticipate food services revenue (particularly from the HORECA segment) to pick 
up, as the global economy recovers and dine-in restrictions are uplifted; 

iii. The economies of scale in production, which is supported by higher automation 
improving its production efficiency and profitability; 

iv. Riding on the e-commerce shopping trend to expand its market reach and attract 
customer stickiness; 

v. We believe the premium in our prescribed valuation vs domestic listed peers like PPB 
Group (which owns 45% of Kart Food Industries , one of Kawan Food’s closest 
domestic competitors) is justifiable. This is because Kawan Food is the largest 
domestic fresh frozen paratha producer in Malaysia, with a c.50-60% market share, 
compared to its peer which has diversified businesses under its umbrella. 

vi. Also, our valuation is still at a discount to its high market P/E of 30x –  in FY16, when 
the group recorded its  highest PAT, at MYR33m. We believe our valuation is 
undemanding and has room to grow – in view of the rising demand for frozen 
products (supported by readily available capacity), the growth potential of Kawan 
Foods’ production efficiency, and as the global economy moves towards a recovery.  

The stock is trading at a FY22F P/E of 18.6x, which is at a premium to Bursa Malaysia 
Consumer Product Index’s FY22F P/E of 17.7x. Given: i) Its market leadership in the 
frozen paratha segment, ii) potential FY20-22F earnings CAGR of 13%, and iii) backed by 
a solid balance sheet, we believe this counter’s valuation has upside growth potential. 

Figure 13: Peer comparison 

Company 

 
Price 

Mkt cap  

(MYRm) 

P/E (x) 
Div .  

Yld (%) 
ROE (%) P/BV (x) NP growth (%) 

FYE 
9 Aug 2021 

(MYR) 1-yr fwd 2-yr fwd 1-yr fwd 1-yr fwd 1-yr fwd 1-yr fwd 2-yr fwd 

Regional           

Charoen Pokphand Foods  Dec THB26.50 USD6,670 10.2 10.1 3.5 10.8 1.1 (21.1) 0.3  

Thai Wah  Dec THB6.15 USD162  14.3 11.3 2.6 6.8 1.0 822.9  27.2  

Weighted av erage    10.3 10.2 3.5 10.7 1.1   

Local           

Berjaya Food  Jun 1.95 681  15.6 14.5 1.4 12.4 1.9 (328.9) 8.0  

PPB Group  Dec 18.14 25,806  17.7 17.0 2.0 5.9 1.1 10.0  4.4  

Power Root  Mar 1.32 554  15.9 11.3 5.5 11.7 2.1 21.1  40.6  

Nestle (Malaysia)  Dec 133.30 31,212  50.3 46.1 2.0 107.6 53.7 11.5  9.1  

QL Resources  Mar 5.62 13,580  47.0 40.6 0.8 11.8 5.2 (8.4) 15.7  

Malayan Flour Mills  Dec 0.76 744  11.2 6.9 2.7 0.0 0.8 1122.4  61.3  

Weighted av erage     37.1 33.8 1.8 50.8 24.5     

Kawan Food  Dec 1.86 669 23.0 18.6 1.6 7.9 1.7 3.6  24.1  
 

Source: Bloomberg, RHB  
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Figure 14: Kawan Food’s products 

 

 

 

 

 

 

 

Source: Company 

 

 

Recommendation Chart 

 
Source: RHB, Bloomberg 

 

 
Source: RHB, Bloomberg 
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RHB Guide to Investment Ratings 
 
Buy:  Share price may  exceed 10% ov er the next 12 months 

Trading Buy:  Share price may exceed 15% ov er the next 3 months, howev er 

longer-term outlook remains uncertain 

Neutral:  Share price may f all within the range of +/- 10% ov er the next  
12 months  

Take Profit:  Target price has been attained. Look to accumulate at lower lev els  

Sell:  Share price may  f all by  more than 10% ov er the next 12 months 
Not Rated:  Stock is not within regular research cov erage 

 

Investment Research Disclaimers 
 
RHB has issued this report f or inf ormation purposes only. This report is intended for 

circulation amongst RHB and its affiliates’ clients generally or such persons as may be 

deemed eligible by RHB to receive this report and does not hav e regard to the specif ic 

inv estment objectives, financial situation and the particular needs of any  specific person 
who may receiv e this report.  This report is not intended, and should not under any 

circumstances be construed as, an offer or a solicitation of an offer to buy or sell the 

securities ref erred to herein or any  related financial instruments.  

 
This report may  f urther consist of, whether in whole or in part, summaries, research, 

compilations, extracts or analy sis that has been prepared by  RHB’s strategic, joint 

v enture and/or business partners. No representation or warranty  (express or implied) 

is giv en as to the accuracy or completeness of such inf ormation and accordingly 
inv estors should make their own inf ormed decisions bef ore rely ing on the same. 

 

This report is not directed to, or intended f or distribution to or use by , any person or 
entity who is a citizen or resident of or located in any locality , state, country or other 

jurisdiction where such distribution, publication, av ailability or use would be contrary 

to the applicable laws or regulations. By  accepting this report, the recipient hereof  (i) 

represents and warrants that it is lawf ully  able to receiv e this document under the 
laws and regulations of the jurisdiction in which it is located or other applicable laws 

and (ii) acknowledges and agrees to be bound by  the limitations contained herein. 

Any  f ailure to comply  with these limitations may  constitute a violation of  applicable 

laws. 
 

All the inf ormation contained herein is based upon publicly  av ailable inf ormation and 

has been obtained f rom sources that RHB believ es to be reliable and correct at the 
time of issue of this report. Howev er, such sources hav e not been independently 

v erif ied by RHB and/or its aff iliates and this report does not purport to contain all 

inf ormation that a prospectiv e inv estor may require. The opinions expressed herein 

are RHB’s present opinions only  and are subject to change without prior notice. RHB 
is not under any  obligation to update or keep current the inf ormation and opinions 

expressed herein or to prov ide the recipient with access to any additional 

inf ormation. Consequently, RHB does not guarantee, represent or warrant, expressly 

or impliedly , as to the adequacy , accuracy, reliability , f airness or completeness of the 
inf ormation and opinion contained in this report. Neither RHB (including its off icers, 

directors, associates, connected parties, and/or employ ees) nor does any of its 

agents accept any  liability f or any direct, indirect or consequential losses, loss of 

prof its and/or damages that may  arise f rom the use or reliance of  this research report 
and/or f urther communications giv en in relation to this report. Any  such responsibility 

or liability  is hereby  expressly  disclaimed. 

 
Whilst ev ery effort is made to ensure that statement of f acts made in this report are 

accurate, all estimates, projections, f orecasts, expressions of opinion and other 

subjectiv e judgments contained in this report are based on assumptions considered 

to be reasonable and must not be construed as a representation that the matters 
ref erred to therein will occur. Diff erent assumptions by  RHB or any  other source may 

y ield substantially  diff erent results and recommendations contained on one ty pe of 

research product may diff er from recommendations contained in other ty pes of 

research. The perf ormance of  currencies may aff ect the v alue of , or income f rom, the 
securities or any  other f inancial instruments ref erenced in this report. Holders of 

depositary receipts backed by the securities discussed in this report assume 

currency  risk. Past perf ormance is not a guide to f uture perf ormance. Income f rom 

inv estments may f luctuate. The price or v alue of  the inv estments to which this report 
relates, either directly  or indirectly , may  f all or rise against the interest of  inv estors.  

 

This report may contain comments, estimates, projections, forecasts and 
expressions of  opinion relating to macroeconomic research published by  RHB 

economists of  which should not be considered as inv estment ratings/adv ice and/or a 

recommendation by  such economists on any  securities discussed in this report.  

 
This report does not purport to be comprehensiv e or to contain all the inf ormation that a 

prospective investor may need in order to make an inv estment decision. The recipient 

of this report is making its own independent assessment and decisions regarding any 

securities or financial instruments ref erenced herein. Any inv estment discussed or 
recommended in this report may be unsuitable f or an investor depending on the 

inv estor’s specif ic inv estment objectives and financial position. The material in this 

report is general inf ormation intended f or recipients who understand the risks of 

inv esting in financial instruments. This report does not take into account whether an 
inv estment or course of action and any associated risks are suitable f or the recipient. 

Any recommendations contained in this report must theref ore not be relied upon as 

inv estment advice based on the recipient's personal circumstances. Inv estors should 
make their own independent ev aluation of the information contained herein, consider 

their own inv estment objectiv e, financial situation and particular needs and seek their 

own f inancial, business, legal, tax and other adv ice regarding the appropriateness of 

inv esting in any securities or the investment strategies discussed or recommended in 
this report. 

 
This report may  contain f orward-looking statements which are often but not always 

identif ied by  the use of  words such as “believ e”, “estimate”, “intend” and “expect” and 

statements that an ev ent or result “may ”, “will” or “might” occur or be achiev ed and 

other similar expressions. Such f orward-looking statements are based on 
assumptions made and inf ormation currently av ailable to RHB and are subject to 

known and unknown risks, uncertainties and other f actors which may cause the 

actual results, perf ormance or achiev ement to be materially  diff erent f rom any  f uture 

results, perf ormance or achiev ement, expressed or implied by such f orward-looking 
statements. Caution should be taken with respect to such statements and recipients 

of  this report should not place undue reliance on any  such f orward-looking 

statements. RHB expressly disclaims any  obligation to update or rev ise any  f orward-
looking statements, whether as a result of new inf ormation, f uture ev ents or 

circumstances af ter the date of this publication or to ref lect the occurrence of 

unanticipated ev ents. 

 
The use of  any website to access this report electronically is done at the recipient’s own 

risk, and it is the recipient’s sole responsibility to take precautions to ensure that it is free 

from viruses or other items of  a destructive nature. This report may  also prov ide the 

addresses of, or contain hy perlinks to, websites. RHB takes no responsibility f or the 
content contained therein. Such addresses or hy perlinks (including addresses or 

hy perlinks to RHB own website material) are prov ided solely for the recipient’s 

conv enience. The inf ormation and the content of the linked site do not in any way f orm 

part of this report. Accessing such website or f ollowing such link through the report or 
RHB website shall be at the recipient’s own risk.  

 

This report may  contain inf ormation obtained from third parties. Third party content 
prov iders do not guarantee the accuracy, completeness, timeliness or av ailability of  any 

inf ormation and are not responsible for any errors or omissions (negligent or otherwise), 

regardless of the cause, or f or the results obtained from the use of such content. Third 

party content providers giv e no express or implied warranties, including, but not limited 
to, any warranties of merchantability or fitness for a particular purpose or use. Third 

party content prov iders shall not be liable for any direct, indirect, incidental, exemplary, 

compensatory , punitive, special or consequential damages, costs, expenses, legal fees, 

or losses (including lost income or prof its and opportunity  costs) in connection with any 
use of  their content.  

 

The research analy sts responsible f or the production of  this report hereby  certifies 
that the v iews expressed herein accurately  and exclusiv ely ref lect his or her personal 

v iews and opinions about any and all of the issuers or securities analy sed in this 

report and were prepared independently  and autonomously. The research analy sts 

that authored this report are precluded by RHB in all circumstances from trading in 
the securities or other financial instruments ref erenced in the report, or from hav ing 

an interest in the company (ies) that they  cov er.  

 

The contents of  this report is strictly conf idential and may  not be copied, reproduced, 
published, distributed, transmitted or passed, in whole or in part, to any  other person 

without the prior express written consent of RHB and/or its affiliates. This report has 

been deliv ered to RHB and its aff iliates’ clients f or inf ormation purposes only  and 

upon the express understanding that such parties will use it only  f or the purposes set 
f orth abov e. By  electing to v iew or accepting a copy of  this report, the recipients hav e 

agreed that they will not print, copy , v ideotape, record, hy perlink, download, or 

otherwise attempt to reproduce or re-transmit (in any f orm including hard copy or 
electronic distribution f ormat) the contents of this report. RHB and/or its affiliates 

accepts no liability  whatsoev er f or the actions of  third parties in this respect.  

 

The contents of this report are subject to copy right.  Please ref er to Restrictions on 
Distribution below f or inf ormation regarding the distributors of  this report.  Recipients 

must not reproduce or disseminate any content or f indings of this report without the 

express permission of  RHB and the distributors.  

 
The securities mentioned in this publication may  not be eligible f or sale in some 

states or countries or certain categories of  inv estors. The recipient of  this report 

should hav e regard to the laws of  the recipient’s place of domicile when 

contemplating transactions in the securities or other financial instruments ref erred to 
herein. The securities discussed in this report may  not hav e been registered in such 

jurisdiction. Without prejudice to the f oregoing, the recipient is to note that additional  

disclaimers, warnings or qualif ications may  apply based on geographical location of 
the person or entity  receiv ing this report.  

 

The term “RHB” shall denote, where appropriate, the relev ant entity  distributing or 

disseminating the report in the particular jurisdiction ref erenced below, or, in ev ery 
other case, RHB Inv estment Bank Berhad and its affiliates, subsidiaries and related 

companies. 

 

RESTRICTIONS ON DISTRIBUTION 
 

Malaysia 
This report is issued and distributed in Malay sia by  RHB Inv estment Bank Berhad 

(“RHBIB”). The v iews and opinions in this report are our own as of the date hereof 
and is subject to change. If the Financial Serv ices and Markets Act of the United 

Kingdom or the rules of the Financial Conduct Authority apply  to a recipient, our 

obligations owed to such recipient therein are unaff ected. RHBIB has no obligation to 
update its opinion or the inf ormation in this report.  

 

Thailand 
This report is issued and distributed in the Kingdom of Thailand by RHB Securities 
(Thailand) PCL, a licensed securities company that is authorised by the Ministry of 

Finance, regulated by the Securities and Exchange Commission of Thailand and is a 

member of the Stock Exchange of Thailand. The Thai Institute of Directors Association 
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has disclosed the Corporate Gov ernance Report of Thai Listed Companies made 
pursuant to the policy of the Securities and Exchange Commission of Thailand. RHB 

Securities (Thailand) PCL does not endorse, confirm nor certify the result of the 

Corporate Gov ernance Report of  Thai Listed Companies.  

 
Indonesia 
This report is issued and distributed in Indonesia by  PT RHB Sekuritas Indonesia. 

This research does not constitute an off ering document and it should not be 

construed as an offer of securities in Indonesia. Any securities offered or sold, 
directly or indirectly , in Indonesia or to any Indonesian citizen or corporation 

(wherev er located) or to any  Indonesian resident in a manner which constitutes a 

public off ering under Indonesian laws and regulations must comply  with the 
prev ailing Indonesian laws and regulations. 

 

Singapore 
This report is issued and distributed in Singapore by RHB Bank Berhad (Singapore 
branch) which is a holder of  a f ull bank licence and an exempt capital markets 

serv ices licence and  f inancial adv iser regulated by the Monetary  Authority of 

Singapore. RHB Bank Berhad (Singapore branch) may  distribute reports produced 

by its respectiv e f oreign entities, aff iliates or other f oreign research houses pursuant 
to an arrangement under Regulation 32C of  the Financial Adv isers Regulations. 

Where the report is distributed in Singapore to a person who is not an Accredited 

Inv estor, Expert Inv estor or an Institutional Inv estor, RHB Bank Berhad (Singapore 

branch) accepts legal responsibility f or the contents of the report to such persons 
only  to the extent required by  law. Singapore recipients should contact RHB Bank 

Berhad (Singapore branch) in respect of  any matter arising from or in connection with 

the report. 
 

United States 
This report was prepared by  RHB is meant f or distribution solely  and directly to 

“major” U.S. institutional inv estors as def ined under,  and pursuant to, the 
requirements of  Rule 15a-6 under the U.S. Securities and Exchange Act of  1934, as 

amended (the “Exchange Act”) v ia a registered U.S. broker-dealer as appointed by 

RHB f rom time to time. Accordingly , any  access to this report v ia Bursa Marketplace 

or any other Electronic Serv ices Prov ider is not intended f or any  party other than 
“major” US institutional inv estors (via a registered U.S broker-dealer), nor shall be 

deemed as solicitation by  RHB in any  manner. RHB is not registered as a broker-

dealer in the United States and currently  has not appointed a U.S. broker-dealer. 
Additionally , RHB does not offer brokerage serv ices to U.S. persons.  Any order f or 

the purchase or sale of  all securities discussed herein must be placed with and 

through a registered U.S. broker-dealer as appointed by  RHB from time to time as 

required by  the Exchange Act Rule 15a-6. For av oidance of  doubt, RHB reiterates 
that it has not appointed any  U.S. broker-dealer during the issuance of  this report. 

This report is conf idential and not intended f or distribution to, or use by , persons 

other than the recipient and its employ ees, agents and adv isors, as applicable. 

Additionally , where research is distributed v ia Electronic Serv ice Prov ider, the 
analy sts whose names appear in this report are not registered or qualif ied as 

research analy sts in the United States and are not associated persons of   any 

registered U.S. broker-dealer as appointed by  RHB f rom time to time and theref ore 

may  not be subject to any  applicable restrictions under Financial Industry  Regulatory 
Authority  (“FINRA”) rules on communications with a subject company , public 

appearances and personal trading. Inv esting in any non-U.S. securities or related 

f inancial instruments discussed in this research report may  present certain risks. The 
securities of non-U.S. issuers may not be registered with, or be subject to the 

regulations of , the U.S. Securities and Exchange Commission. Inf ormation on non-

U.S. securities or related f inancial instruments may  be limited. Foreign companies 

may not be subject to audit and reporting standards and regulatory  requirements 
comparable to those in the United States. The f inancial instruments discussed in this 

report may  not be suitable f or all inv estors. Transactions in f oreign markets may be 

subject to regulations that diff er f rom or off er less protection than those in the United 

States. 

 

DISCLOSURE OF CONFLICTS OF INTEREST 
 

RHB Inv estment Bank Berhad, its subsidiaries (including its regional offices) and 
associated companies, (“RHBIB Group”) f orm a div ersified f inancial group, 

undertaking v arious inv estment banking activ ities which include, amongst others, 

underwriting, securities trading, market making and corporate f inance adv isory . 
 

As a result of the same, in the ordinary  course of its business, any  member of the 

RHBIB Group, may, f rom time to time, hav e business relationships with, hold any 

positions in the securities and/or capital market products (including but not limited to 
shares, warrants, and/or deriv atives), trade or otherwise effect transactions for its 

own account or the account of its customers or perf orm and/or solicit inv estment, 

adv isory  or other serv ices f rom any  of the subject company (ies) cov ered in this 

research report. 
 

While the RHBIB Group will ensure that there are sufficient inf ormation barriers and 

internal controls in place where necessary , to prev ent/manage any  conf licts of 

interest to ensure the independence of  this report, inv estors should also be aware 
that such conf lict of  interest may exist in v iew of  the inv estment banking activ ities 

undertaken by  the RHBIB Group as mentioned abov e and should exercise their own 

judgement bef ore making any  inv estment decisions.  
 

In Singapore, inv estment research activ ities are conducted under RHB Bank Berhad 

(Singapore branch), and the disclaimers abov e similarly  apply .  

 

Malaysia 
Sav e as disclosed in the f ollowing link RHB Research conf lict disclosures – Aug 

2021 `and to the best of  our knowledge, RHBIB hereby  declares that:  

1. RHBIB does not hav e a f inancial interest in the securities or other capital market 
products of  the subject company (ies) cov ered in this report.  

2. RHBIB is not a market maker in the securities or capital market products of the 

subject company (ies) cov ered in this report.  

3. None of  RHBIB’s staff or associated person serv e as a director or board 
member* of  the subject company (ies) cov ered in this report  

*For the avoidance of doubt, the confirmation is only limited to the staff of 

research department 

4. RHBIB did not receiv e compensation f or inv estment banking or corporate 
f inance serv ices f rom the subject company  in the past 12 months.  

5. RHBIB did not receiv e compensation or benef it (including gift and special cost 

arrangement e.g. company /issuer-sponsored and paid trip) in relation to the 
production of  this report. 

 

Thailand 
Sav e as disclosed in the f ollowing link RHB Research conf lict disclosures – Aug 
2021 and to the best of  our knowledge, RHB Securities (Thailand) PCL hereby 

declares that: 

1. RHB Securities (Thailand) PCL does not hav e a f inancial interest in the 

securities or other capital market products of the subjec t company (ies) cov ered 
in this report. 

2. RHB Securities (Thailand) PCL is not a market maker in the securities or capital 

market products of  the subject company (ies) cov ered in this report.  

3. None of  RHB Securities (Thailand) PCL’s staff or associated person serv e as a 
director or board member* of  the subject company (ies) cov ered in this report  

1. *For the av oidance of doubt, the conf irmation is only  limited to the staff of 

research department 
4. RHB Securities (Thailand) PCL d id not receiv e compensation f or inv estment 

banking or corporate f inance serv ices f rom the subject company in the past 12 

months. 

5. RHB Securities (Thailand) PCL did not receiv e compensation or benef it 
(including gif t and special cost arrangement e.g. company /issuer-sponsored and 

paid trip) in relation to the production of  this report. 

 

Indonesia 
Sav e as disclosed in the f ollowing link RHB Research conf lict disclosures – Aug 

2021 and to the best of our knowledge, PT RHB Sekuritas Indonesia hereby  declares 

that: 
1. PT RHB Sekuritas Indonesia and its inv estment analysts, does not hav e any 

interest in the securities of  the subject company (ies) cov ered in this report.  

For the av oidance of  doubt, interest in securities include the f ollowing: 

a) Holding directly  or indirectly , indiv idually  or jointly  own/hold securities or 
entitled f or div idends, interest or proceeds f rom the sale or exercise of the 

subject company ’s securities cov ered in this report*;  

b) Being bound by  an agreement to purchase securities or has the right to 

transf er the securities or has the right to pre subscribe the securities*.  
c) Being bound or required to buy  the remaining securities that are not 

subscribed/placed out pursuant to an Initial Public Of f ering*.  

d) Managing or jointly  with other parties managing such parties as ref erred to 

in (a), (b) or (c) abov e. 
2. PT RHB Sekuritas Indonesia is not a market maker in the securities or capital 

market products of  the subject company (ies) cov ered in this report. 

3. None of PT RHB Sekuritas Indonesia’s staff** or associated person serv e as a 
director or board member* of  the subject company (ies) cov ered in this report. 

4. PT RHB Sekuritas Indonesia did not receiv e compensation f or inv estment 

banking or corporate f inance serv ices f rom the subject company in the past 12 

months. 
 5. PT RHB Sekuritas Indonesia** did not receiv e compensation or benef it 

(including gif t and special cost arrangement e.g. company /issuer-sponsored and 

paid trip) in relation to the production of  this report:  

Notes: 
*The overall disclosure is limited to information pertaining to PT RHB Sekuritas 

Indonesia only. 

**The disclosure is limited to Research staff of PT RHB Sekuritas Indonesia only.  

 

Singapore 
Sav e as disclosed in the f ollowing link RHB Research conf lict disclosures – Aug 

2021 and to the best of  our knowledge, the Singapore Research department of  RHB 
Bank Berhad (Singapore branch) hereby  declares that:  

1. RHB Bank Berhad, its subsidiaries and/or associated companies do not make 

a market in any  issuer cov ered by  the Singapore research analy sts in this 

report. 
2. RHB Bank Berhad, its subsidiaries and/or its associated companies and its 

analy sts do not hav e a financial interest (including a shareholding of 1% or 

more) in the issuer cov ered by  the Singapore research analy sts in this report. 

3. RHB Bank Berhad’s Singapore research staff or connected persons do not 
serv e on the board or trustee positions of  the issuer cov ered by  the Singapore 

research analy sts in this report. 

4. RHB Bank Berhad, its subsidiaries and/or its associated companies do not 

hav e and hav e not within the last 12 months had any corporate f inance 
adv isory relationship with the issuer cov ered by the Singapore research 

analy sts in this report or any  other relationship that may create a potential 

conf lict of  interest. 
5. RHB Bank Berhad’s Singapore research analy sts, or person associated or 

connected to it do not hav e any  interest in the acquisition or disposal of, the 

securities, specified securities based deriv ativ es contracts or units in a 

collectiv e inv estment scheme cov ered by  the Singapore research analy sts in 
this report. 

6. RHB Bank Berhad’s Singapore research analy sts do not receiv e any 

compensation or benef it in connection with the production of  this research 

https://research.rhbtradesmart.com/view-file/hash/8058612207188514610cb9a9d4346
https://research.rhbtradesmart.com/view-file/hash/8058612207188514610cb9a9d4346
https://research.rhbtradesmart.com/view-file/hash/8058612207188514610cb9a9d4346
https://research.rhbtradesmart.com/view-file/hash/8058612207188514610cb9a9d4346
https://research.rhbtradesmart.com/view-file/hash/8058612207188514610cb9a9d4346
https://research.rhbtradesmart.com/view-file/hash/8058612207188514610cb9a9d4346
https://research.rhbtradesmart.com/view-file/hash/8058612207188514610cb9a9d4346
https://research.rhbtradesmart.com/view-file/hash/8058612207188514610cb9a9d4346
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report or recommendation on the issuer cov ered by the Singapore research 
analy sts. 

 

Analyst Certification 
The analy st(s) who prepared this report, and their associates hereby , certif y that: 
(1) they  do not hav e any  f inancial interest in the securities or other capital market 

products of  the subject companies mentioned in this report, except f or:  

 

Analyst Company 

- - 

 

(2) no part of his or her compensation was, is or will be directly  or indirectly related to 
the specif ic recommendations or v iews expressed in this report.  
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RHB Investment Bank Bhd 
Level 3A, Tow er One, RHB Centre 

Jalan Tun Razak 
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Malaysia 
Tel  : +603 9280 8888 

Fax : +603 9200 2216 

JAKARTA 

PT RHB Sekuritas Indonesia 
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Tel :  +6221 509 39 888 

Fax : +6221 509 39 777 
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RHB Securities (Thailand) PCL 
10th Floor, Sathorn Square Office Tow er 

98, North Sathorn Road, Silom 
Bangrak, Bangkok 10500 
Thailand 
Tel:  +66 2088 9999 

Fax :+66 2088 9799 
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RHB Bank Berhad (Singapore branch) 
90 Cecil Street 
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Singapore 069531 
 

  

  


