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e Indicative FV of MYR1.11 on 21x FY22F P/E. Senheng New Retail will

raise MYR267.5m from its IPO. The proceeds will mostly be used to widen
its store network within the next 2-3 years, and upgrade existing stores.
Priced at a slight premium to its peer average, we believe its valuation is
fair, as earnings prospects will be underpinned by the expansion plan as
well as digitalisation efforts — further strengthening its strong position in the
electric and electronic (E&E) retailing market.

Expansion of physical stores to reinforce market leadership in
Malaysia. Senheng is the the biggest retailer of E&E products in Malaysia
by revenue, at MYR1.3bn or ¢.13% market share in FY21. It intends to
capture more market share by expanding its store network and upgrading
existing stores. A total of 61 “new” stores points to a combination of new
store launches as well as refurbishments of existing stores that will be
executed in the next three years (from 105 stores currently). 60% of IPO
proceeds will be used for this purpose, and this will be a key growth driver.
We also forecast 3-year topline CAGR of 12% for the company.
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Company Description

Senheng is the largest consumer electrical and electronics
chain retailer in Malaysia by revenue, with total sales of
MYR1.29bn for FY20. The group retails consumer E&E
products through its chain of 105 physical stores throughout
Malaysia, as well as via online platforms.

Digitalisation efforts to remain relevant in the retail landscape. Despite IPO Details
the temporary closure of certain stores under National Recovery Plan Public Issue (%) 25.97
(NRP),tQ(;\/%l re?_/enue IandHear_mng_jstst:::l grzvx;hlz% anld 21%tY_|0Y, ga:rt_ly Shares outstanding (m) 1,500
supported by online sales. Having introduced the seamless retail model in .
2017, which integrates digitalisation in its retail strategy by way of the Implied market cap (MYRm) 1,605
Senheng app, websites and third-party platforms, we believe Senheng will
be able to keep up with the shifts in consumer preference for online Major Shareholders (%)
shopping. This provides it with a competitive advantage, with FY20 online SQ Digital 57.97
sales contributing 7.4% of total sales — higher than the industry average. Lim Kim Heng 5.35
Loyal customer base. With over 3m members under its PlusOne loyalty Lim Kim Chieng 5-35
programme, which contributed 94-98% of FY18-21F total sales, we believe
its sticky repeat purchases underpin robust sales growth. By the same Utilisation of IPO Proceeds MYRm
token, Senheng’s customer loyalty track record puts it in an advantageous Expansion of retail store chain 160.5
position with suppliers — enabling it to secure the distributorship of the latest Repayment of bank borrowings 46.0
products and facilitate the f_urther_W|den|ng of its range of products ahead, Development of new brand distribution 220
from the 10,000 store-keeping units (SKUs) from 280 brands currently. L
Upgrade of logistics network 20.0
We are projecting a 3-year earnings CAGR of 19%, driven by its network Boost digital infrastructure 9.7
expansion as well as healthy sales growth assumptions — considering the Estimated listing expenses 9.3
planned upgrade for existing stores as well as its digitalisation strategy. Our TOTAL 2675
FV of MYR1.11 is based on 21x FY22F P/E, at a 20% premium to our
average valuation of consumer retail stocks under our coverage — taking .
into account Senheng’s expansion plan, niche position as an E&E retailer Additional Data
pure-play and solid brand awareness. Listing Market Main Market
Bursa Code 5305

e Risks. Dependence on major suppliers, low barriers to entry into the E&E
retail industry, and slower-than-expected traction in online sales.

Forecasts and Valuation Dec-19 Dec-20 Dec-21F Dec-22F Dec-23F

Total turnover (MYRm) 1,144.9 1,294.8 1,405.1 1,538.4 1,840.7

Gross profit (MYRm) 245.3 270.0 293.0 323.1 386.5

EBITDA (MYRm) 101.3 113.8 130.8 144.8 173.3

Recurring net profit (MYRm) 49.3 55.3 68.2 78.8 92.9

Recurring net profit growth (%) -19.2 12.2 23.2 15.5 17.9

Net margin (%) 5.2 4.3 4.3 4.9 5.1

Recurring EPS (MYR) 0.04 0.04 0.05 0.05 0.06

Recurring P/E (x) 27.0 24.0 23.4 20.3 17.2

Return on average equity (%) 47.3 38.3 41.0 47.4 55.9 Note:
Net debt to equity (%) Net cash Net cash Net cash Net cash Netcash ~ Small cap stocks are defined as companies with a market

Source: Company data, RHB capitalisation of less than USDO0.5bn.

See important disclosures at the end of this report
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Valuation & Financial Overview

We believe that Senheng has a fair value of MYRL1.11, derived by pegging 21x to its
FY22F EPS of 5.27 sen. The P/E implies a 20% premium to our valuations of other
consumer retail stocks including Padini, AEON, Innature and Focus Point (ranging 17x-18x).
This reflects:

i. Senheng’s ambitious expansion plan regarding an omni-channel approach, which
paves the way for it to win further market share in the E&E retailing industry. It expects
to grow its market share to 30% in FY25, from ¢.13% in FY20, whereas AEON and
Padini have relatively more muted expansion targets;

ii. Senheng’s niche positioning as an E&E retail pure-play puts it at an advantage in terms
of less competition when compared to the oversaturated supermarket and fashion
segment;

iii. With 280 brands under its belt and the potential to add on to its list of suppliers in the
medium term — backed by its PlusOne loyalty programme, with members in excess of
3m - this puts Senheng on the path of better brand awareness ahead.

There is no direct comparison available locally, as none of the listed retailers operate purely
in the E&E retail segment. We view AEON as the closest comparable, considering its similar
store network as well as product offerings which include E&E products. However, AEON’s
earnings are primarily underpinned by its shopping mall management and grocery retail
businesses. We do not benchmark Senheng against the convenience store (CVS) players
Mynews and 7-Eleven, given the different business dynamics and nature of demand.

Figure 1: Peer comparison (financial metrics)

Price Div. Yld EV/
P/E (x) . ROE (%) PBV (x) NP Growth (%)
Company Country 5-Jan-22 Mukégap (%) EBITDA i
FYE (Local USDM) pctual  1vr  2ve 1vr 1Yr 1yr  1vr 1Yr  2vr
Currency) Fwd Fwd Fwd Fwd Fwd Fwd Fwd Fwd
Local
Mr DIY Group M Dec MY 3.65 5467.7 68.1 526 383 0.8 43.0 202 287 10 295 374
7-Eleven Malaysia Dec MY 1.50 403.0 56.9 549 2438 1.7 41.7 20.0 100 02 36 121.2
Padini Holdings June MY 2.91 456.6 34.9 228 16.4 2.2 10.5 2.4 100 04 526 394
AEON Co (M) Dec MY 1.40 468.8 475 39.7 19.0 1.7 2.9 1.2 6.9 02 19.7 1086
Mynews Oct MY 0.84 136.7 -131 329 194 1.1 7.0 2.3 100 03 -139.7 69.9
Mkt. Cap Weighted Avg. 625 495 344 1.0 37.4 171 245
Source: Bloomberg, RHB
Earnings forecasts. We are projecting a 3-year earnings CAGR of 19% for Senheng,
mainly driven by its network expansion over the next few years by c.60 stores. We also
imputed healthy SSSG assumptions ranging between 2% and 10% for FY21-23F,
underpinned by the planned upgrade for existing stores as well as its digitalisation strategy.
Note that SSSG in FY18-20 ranged between -1.6% and 33.2%. Its outperformance in FY18
being attributed to the tax holiday that year which supported consumption.
In the grander scheme of things, we are generally positive on the broader reopening of the
economy that should take place and sustain in FY22. In addition to consumer spending
which is expected to be elevated due to government assistance, we believe that the
impending return in foot traffic will bode well for this retailer, especially as restrictions to
proceed with its expansion plans should be minimal — with vaccinations reaching a critical
mass.
See important disclosures at the end of this report
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Figure 2: No of stores to be opened/upgraded

st ; Number of stores Number of stores to be opened/upgraded Total new
ore concep Fvi8 FY19 FY20 Fy21 FY22 FY23 FY24 stores

Grand Senheng Elite - - -
New stores - 3

12
Upgrades 1 1 4 s
Grand Senheng 9 19 29
New stores 2 5
Upgrades 9 7 12 11 46
Grand senQ digital stations -
New stores -

8
Upgrades - 3 2 3
senQ digital station 29 29 30 ;
New stores - 2 3 2
Senheng 75 57 44 - - - - -
Total 113 105 103 12 21 21 19 73

Source: Company data, RHB

Net gearing and dividend payout. Senheng’s net gearing stood at 0.1x as at Sep 2021,
while the group has been in a net cash position between FY18 and FY20. Post listing,
MYR46m of the IPO proceeds will be used to pare down borrowings. The company has no
plans to pay dividends for FY21, but has a dividend payout policy of not less than 30%. We
forecast prospective yields of 1.3-1.7% in FY21-23, assuming a payout ratio of 30%.

9MFY21 results review. Senheng’s 9MFY21 revenue grew by 12.3% YoY, driven by the
higher number of “Grand Senheng” stores and the increase in its average monthly sales.
This was, in part, aided by the telemarketing automation application that the group began
using during the onset of the pandemic in FY20, which enables employees to promote and
sell products remotely. Additionally, the refocus towards digital marketing and online stores
also mitigated the impact of the temporary store closures during the period under review.

Correspondingly, 9M21 core profit grew by 21% YoY to MYR34.5m, while 9MFY21 gross
margin crept up to 20.9% (+0.4ppt). Its GPM depends on the product mix, as certain product
categories (audio-visual, home appliances) have higher GPMs compared to others. We
gather that cost containment in the form of discounts from suppliers amounting to 16-17%
of COGS took place in FY20-FY21F, so we do not rule out the possibility of margins staying
at a subdued 20-23%. The higher margin assumptions is premised on the fact that Senheng
may be able to source products that fetch better margins, such as those under the brands
Jimmy, ROBAM and Delighto. We also believe that incentives from suppliers are likely to
still remain elevated going into FY22, as Senheng should be able to meet its sales target,
in our view.

Figure 3: Forecasted revenue growth

Figure 4: Gross profit and GPM trend
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Source: Company data, RHB Source: Company data, RHB

See important disclosures at the end of this report
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Outlook

Upgrading and expanding chain of physical stores

Senheng aims to be the largest E&E retailer in terms of floor space and product range, so
as to provide customers with a wholesome retail experience. The target to increase the size
of the individual retail outlets is through the opening of new stores, upgrading existing stores
and introducing a new store concept “Grand senQ”. The Group intends to open 11 “Grand
Senheng Elite” stores, 37 “Grand Senheng” stores, 8 “Grand senQ” stores and 7 new senQ
stores. It has allocated 60% of its IPO proceeds of MYR160.5m to expand its retail network.

Figure 5: Estimated breakdown of utilisation for store expansion

Details MYRm %

Acquisition of new properties 72.5 45.17
Rental expenses 35.0 21.81
Set-up costs for new and upgraded stores 53.0 33.02
Total 160.5 100.00

Source: Company data, RHB

Expansion of product portfolio through a new brand distribution business

Senheng has been appointed the exclusive distributor in Malaysia for two international
brands since 2020; “Robam” and “Jimmy”, and is involved in the direct import and
distribution of these brands. Additionally, the Group has launched its own range of cookware
products under house brand “Delighto”.

Moving forward, Senheng targets to develop its new brand distribution business so as to
offer a wider range of products by continuing to look out to other countries for suitable brands
to import and distribute in Malaysia, focusing on kitchen appliances, home electrical items,
personal and beauty care appliances, as well as Internet of Things products.

Figure 6: Brands exclusively distributed by Senheng

Delighto

J
b
|

Source: Company
Increasing warehouse storage space and strengthening logistics network
in East Malaysia
The group is in the midst of expanding its Kota Kinabalu regional hub by constructing a new
adjacent warehouse and increasing the number of loading bays. Senheng is also in the
midst of relocating its Kuching regional hub to a larger warehouse acquired in 2020. Moving
forward, the group intends to construct a regional hub in Bintulu which will be the distribution
centre for physical stores and customers in Bintulu and Sibu.
Boosting digital infrastructure
Senheng intends to implement the following enhancements to its digital infrastructure over
the next 3 years in an effort to support its seamless processes and data analytics:

i. Establishing a data lake and upgrading existing technology platforms;

ii. Cloud-based disaster recovery system;

iii. Enhance the warehouse management system (WMS) and enterprise resource

planning (ERP) system;

iv. Maintenance of its digital infrastructure.

See important disclosures at the end of this report
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Key Risks
Competition from other industry players

While Senheng is the only retailer specialising in the E&E segment to be listed locally,
competition still exists arising from a large number of players offering said products including
other consumer E&E product retailers, hypermarkets, department stores and online
retailers. They also face competition from mono-brand electronics shops operated by brand
principals that exclusively sell their own branded products as well as specialty electronic
shops selling digital gadgets and/or audio visual products.

With low barriers to entry for the E&E retail industry — as most of these products are easily
sourced and the upfront cost required by a new player can be low if they start with a small
range or products — Senheng could potentially face increasing competition from new
entrants into the industry, thereby resulting in competition in terms of product range, pricing,
outlet locations, product presentation and customer service.

Disruption in the supply of goods from suppliers

Senheng stores carry about 10,000 SKUs from over 280 international and local brands
comprising digital gadgets, audio visuals and homes appliances supplied by the brand
principals or through their appointed distributors. It is highly dependent on its top 5 suppliers
which collectively supply 56.64%, 59.21% and 64.31% of total purchases for FY18, FY19
and FY20.

Any disruption or cessation in supply from its supplies may result in a shortage of supply to
retail outlets. This would adversely impact its sales performance as customers resort to
shopping elsewhere for these products — considering that demand for many of these brands’
categories such as mobile phones, laptop computers and televisions is relatively inelastic.

Figure 7: Senheng’s major suppliers

Total purchases of the Group (%)

Suppliers Length of business relationship (years) Fvis Fyio Fv20
Samsung Malaysia Electronics (SME) 16 (32 including other distributors) 19.2 20.2 20.5
Panasonic Malaysia 27 13.8 12.4 8.35
VSTECS (supplies Apple, Asus, HP, Microsoft) 21 8.2 11.6 20.0
Sharp Electronics (Malaysia) 27 8.2 8.4 8.1

Sony (Malaysia) 24 7.3 6.8 7.3

Total 56.6 59.2 64.31

Source: Company data, RHB

Failure to effectively integrate omni-channel model

Having introduced the retail model to integrate online and offline retail channels, Senheng
believes that the proportion of sales generated from online stores will continue to gain
momentum and become an integral part of its retail strategy. Online sales so far have
contributed to 3.1%, 3.3% and 7.4% of total sales for FY18, FY19 and FY20 respectively.

Senheng is dependent on the continued performance, reliability and availability of online
stores to sustain the increasing traffic. The inability to provide secure and reliable access to
online stores — particularly during peak periods such as sales or festive seasons — may
result in the loss of potential sales to competitors.

See important disclosures at the end of this report R"B’
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Company Overview

Senheng is the largest consumer electrical and electronics chain retailer in Malaysia by
revenue, with total sales of MYR1.29bn for FY20. The group retails consumer E&E products
through its chain of 105 physical stores located throughout Malaysia, as well as via online
platforms.

All Senheng stores carry about 10,000 SKUs from over 280 different brands — offering a
wide range of digital gadgets, audio-visual items, home appliances and other related
products from major international and local brands. More recently, the group ventured into
the direct importation and distribution of branded kitchen appliances, home electrical items,
personal and beauty care appliances and launched its own range of cookware products
under its house brand, Delighto.

Figure 8: Revenue breakdown by products and services

FY18 FY19 FY20
Digital gadgets 32.1 32.7 35.8
Audio visual 20.5 19.1 18.5
Home appliances 36.8 38.2 36.3
Other products 2.2 2 1.8
Delivery, installation, maintenance and repair services 25 2.7 2.7
Warranty services 5.9 5.3 4.9

100 100 100

Source: Company

Digital gadgets include mobile phones, tablets, personal and gaming computers, smart
wearables, cameras, printers, drones, gaming equipment and other related accessories.

Audio visual items include televisions, home theatre systems, audio players, audio
speakers and other related accessories.

Home appliances comprise consumer durables for domestic use including air purifiers, air
conditioners, refrigerators, fans, vacuum cleaners, kettles, coffee machines, cooking
appliances, hair dryers and other related accessories.

Other products comprise concession sales of products displayed at our stores by third
parties, PlusOne membership fees, mobile data plan subscriptions, cookware and home
solutions.

Delivery, installation, maintenance and repair services comprise last mile delivery
services, installation and commissioning services provided for certain products purchased
from Senheng as well as maintenance and repair services to customers and non-customers.

Figure 9: Featured brands available in-store

acer ﬂ[ﬁHﬂ &€ o naus Carnell Delighto

[ //] dyson [] Electrolux Haier HONOR @
S HUAWE! JIMMY (0 LG logitech B Microsoft @ msi
Q ocama oppo Panasonic PENSONIC PHILIPS rOBAM
SAMSUNG SHARP. SONY Tefal TOSHIBA 2+ tp-link

vivo @

Source: Company

See important disclosures at the end of this report
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With approximately 797,000 sqf of physical retail space, Senheng operates its stores under
four concepts namely “Grand Senheng Elite”, “Grand Senheng”, “Senheng” and “senQ”.
Moving forward, the group continues to expand and upgrade its network of physical stores
both by opening new stores and upgrading certain existing stores. The physical stores are
operated either directly by the group itself (86 stores) or via an incentive programme with
long-serving store managers that participate in the group’s franchise or inventive

programme (19 of 105 stores).

Senheng’s own loyalty programme, known as PlusOne, has 3.24m registered members —
2.94m of which have signed up for a paid membership tier as at the time of writing. For the
period under review, sales generated by the members contributed over 90% of the group’s
annual revenue. Paid members enjoy benefits such as additional extended warranty
coverage of up to 24 months free of charge on top of the standard warranty. This is in
addition to special members-only prices and promotions, as well as free nationwide delivery
subject to terms and conditions. All PlusOne members (save for PlusOne Corporate
members) are able to collect S-Coins on their purchases.

Figure 10: “Senheng”, “Grand Senheng”, “Grand Senheng Elite”, “senQ”, “Grand senQ” stores

Source: Company

Management team. Senheng is led by an experienced management team. Since 1989, the
management team continues to be led by Lim Kim Heng and Lim Kim Chieng, who serve
as Non-Independent Executive Chairman and President/Non-Independent Executive
Director. Lim Kim Heng has 40 years of retailing experience and has played a pivotal role
in steering the group’s strategic direction, refocusing its business models and leveraging on
new digital technologies. Lim Kim Heng and Lim Kim Chieng are assisted by other key
senior management personnel with expertise across a broad spectrum of business
activities, with an average of 21 years of retail experience or in their respective fields.

See important disclosures at the end of this report
Market Dateline / PP 19489/05/2019 (035080)
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IPO Detalls

IPO proceeds utilisation. Senheng’s IPO entails a public issue of 250m new ordinary
shares at an IPO price of MYR1.07 per share. Total IPO proceeds will be an estimated
MYR267.5m — the bulk of which (60%) will be used to upgrade and expand its existing chain
of retail stores, at MYR160.5m. MYR46m or 17.2% of the proceeds will be used to pare
down debt. AlImost 20% of the proceeds (MYR51.7m) will be utilised for the development
and expansion of its distribution and logistical network, as well as the improvement of their
digital infrastructure. Other uses of the proceeds are for IPO expenses (underwriting,
brokerages, advertising, etc) at 3.5% or MYR9.3m.

Figure 11: Utilisation of IPO proceeds

; Amount Percentage . . A -
Details (MYRm) (%) Estimated timeframe for utilisation upon listing
Enhance customer experience via upgrading and expanding chain of 160.5 60.00 Within 36 months
retail stores
Repayment of bank borrowings 46.0 17.20 Within 6 months
Develop new brand distribution business 22.0 8.22 Within 36 months
Expand and upgrade our warehouse and logistics network 20.0 7.48 Within 36 months
Boost our digital infrastructure 9.7 3.63 Within 36 months
Estimated listing expenses 9.3 3.47 Within 3 months
Total Public Issues Proceeds 267.5 100.00
Source: Company data, RHB
Figure 12: Indicative IPO timeline
Events Date
Issuance of Prospectus / Opening date of IPO 10:00am, 29 Dec 2021
Closing date of IPO 5:00pm, 10 Jan 2022
Balloting of applications for IPO shares 12 Jan 2022
Allotment of IPO shares to successful applicants 21 Jan 2022
Listing 25 Jan 2022
Source: Company data, RHB

Figure 13: Offering structure

m shares % of enlarged share base
Institutional 337.0 22.47%
Bumi 187.5 12.50%
non-Bumi 149.5 9.97%
Retail 52.5 3.50%
Eligible persons (directors, employees and etc) 22.5 1.50%
Public 30.0 2.00%
Total IPO offering 389.5 25.97%
Source: IPO prospectus
See important disclosures at the end of this report
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RHB Guide to Investment Ratings

Buy: Share price may exceed 10% over the next 12 months
Trading Buy: Share price may exceed 15% over the next 3 months, however longer-
term outlook remains uncertain

Neutral: Share price may fall within the range of +/- 10% over the next
12 months

Take Profit: ~ Target price has been attained. Look to accumulate at lower levels

Sell: Share price may fall by more than 10% over the next 12 months

Not Rated: Stock is not within regular research coverage

Investment Research Disclaimers

RHB has issued this report for information purposes only. This report is intended for
circulation amongst RHB and its affiliates’ clients generally or such persons as may be
deemed eligible by RHB to receive this report and does not have regard to the specific
investment objectives, financial situation and the particular needs of any specific person
who may receive this report. This report is not intended, and should not under any
circumstances be construed as, an offer or a solicitation of an offer to buy or sell the
securities referred to herein or any related financial instruments.

This report may further consist of, whether in whole or in part, summaries, research,
compilations, extracts or analysis that has been prepared by RHB’s strategic, joint
venture and/or business partners. No representation or warranty (express or implied)
is given as to the accuracy or completeness of such information and accordingly
investors should make their own informed decisions before relying on the same.

This report is not directed to, or intended for distribution to or use by, any person or
entity who is a citizen or resident of or located in any locality, state, country or other
jurisdiction where such distribution, publication, availability or use would be contrary to
the applicable laws or regulations. By accepting this report, the recipient hereof (i)
represents and warrants that it is lawfully able to receive this document under the laws
and regulations of the jurisdiction in which it is located or other applicable laws and (ii)
acknowledges and agrees to be bound by the limitations contained herein. Any failure
to comply with these limitations may constitute a violation of applicable laws.

All the information contained herein is based upon publicly available information and
has been obtained from sources that RHB believes to be reliable and correct at the
time of issue of this report. However, such sources have not been independently
verified by RHB and/or its affiliates and this report does not purport to contain all
information that a prospective investor may require. The opinions expressed herein
are RHB'’s present opinions only and are subject to change without prior notice. RHB
is not under any obligation to update or keep current the information and opinions
expressed herein or to provide the recipient with access to any additional information.
Consequently, RHB does not guarantee, represent or warrant, expressly or impliedly,
as to the adequacy, accuracy, reliability, fairness or completeness of the information
and opinion contained in this report. Neither RHB (including its officers, directors,
associates, connected parties, and/or employees) nor does any of its agents accept
any liability for any direct, indirect or consequential losses, loss of profits and/or
damages that may arise from the use or reliance of this research report and/or further
communications given in relation to this report. Any such responsibility or liability is
hereby expressly disclaimed.

Whilst every effort is made to ensure that statement of facts made in this report are
accurate, all estimates, projections, forecasts, expressions of opinion and other
subjective judgments contained in this report are based on assumptions considered to
be reasonable and must not be construed as a representation that the matters referred
to therein will occur. Different assumptions by RHB or any other source may vyield
substantially different results and recommendations contained on one type of research
product may differ from recommendations contained in other types of research. The
performance of currencies may affect the value of, or income from, the securities or
any other financial instruments referenced in this report. Holders of depositary receipts
backed by the securities discussed in this report assume currency risk. Past
performance is not a guide to future performance. Income from investments may
fluctuate. The price or value of the investments to which this report relates, either
directly or indirectly, may fall or rise against the interest of investors.

This report may contain comments, estimates, projections, forecasts and expressions
of opinion relating to macroeconomic research published by RHB economists of which
should not be considered as investment ratings/advice and/or a recommendation by
such economists on any securities discussed in this report.

This report does not purport to be comprehensive or to contain all the information that a
prospective investor may need in order to make an investment decision. The recipient of
this report is making its own independent assessment and decisions regarding any
securities or financial instruments referenced herein. Any investment discussed or
recommended in this report may be unsuitable for an investor depending on the investor’s
specific investment objectives and financial position. The material in this report is general
information intended for recipients who understand the risks of investing in financial
instruments. This report does not take into account whether an investment or course of
action and any associated risks are suitable for the recipient. Any recommendations
contained in this report must therefore not be relied upon as investment advice based on
the recipient's personal circumstances. Investors should make their own independent
evaluation of the information contained herein, consider their own investment objective,
financial situation and particular needs and seek their own financial, business, legal, tax
and other advice regarding the appropriateness of investing in any securities or the
investment strategies discussed or recommended in this report.

This report may contain forward-looking statements which are often but not always
identified by the use of words such as “believe”, “estimate”, “intend” and “expect” and
statements that an event or result “may”, “will” or “might” occur or be achieved and
other similar expressions. Such forward-looking statements are based on assumptions
made and information currently available to RHB and are subject to known and
unknown risks, uncertainties and other factors which may cause the actual results,
performance or achievement to be materially different from any future results,
performance or achievement, expressed or implied by such forward-looking
statements. Caution should be taken with respect to such statements and recipients
of this report should not place undue reliance on any such forward-looking statements.
RHB expressly disclaims any obligation to update or revise any forward-looking
statements, whether as a result of new information, future events or circumstances
after the date of this publication or to reflect the occurrence of unanticipated events.

The use of any website to access this report electronically is done at the recipient's own
risk, and it is the recipient’s sole responsibility to take precautions to ensure that it is free
from viruses or other items of a destructive nature. This report may also provide the
addresses of, or contain hyperlinks to, websites. RHB takes no responsibility for the
content contained therein. Such addresses or hyperlinks (including addresses or
hyperlinks to RHB own website material) are provided solely for the recipient’s
convenience. The information and the content of the linked site do not in any way form
part of this report. Accessing such website or following such link through the report or
RHB website shall be at the recipient’s own risk.

This report may contain information obtained from third parties. Third party content
providers do not guarantee the accuracy, completeness, timeliness or availability of any
information and are not responsible for any errors or omissions (negligent or otherwise),
regardless of the cause, or for the results obtained from the use of such content. Third
party content providers give no express or implied warranties, including, but not limited
to, any warranties of merchantability or fithess for a particular purpose or use. Third party
content providers shall not be liable for any direct, indirect, incidental, exemplary,
compensatory, punitive, special or consequential damages, costs, expenses, legal fees,
or losses (including lost income or profits and opportunity costs) in connection with any
use of their content.

The research analysts responsible for the production of this report hereby certifies that
the views expressed herein accurately and exclusively reflect his or her personal views
and opinions about any and all of the issuers or securities analysed in this report and
were prepared independently and autonomously. The research analysts that authored
this report are precluded by RHB in all circumstances from trading in the securities or
other financial instruments referenced in the report, or from having an interest in the
company(ies) that they cover.

The contents of this report is strictly confidential and may not be copied, reproduced,
published, distributed, transmitted or passed, in whole or in part, to any other person
without the prior express written consent of RHB and/or its affiliates. This report has
been delivered to RHB and its affiliates’ clients for information purposes only and upon
the express understanding that such parties will use it only for the purposes set forth
above. By electing to view or accepting a copy of this report, the recipients have agreed
that they will not print, copy, videotape, record, hyperlink, download, or otherwise
attempt to reproduce or re-transmit (in any form including hard copy or electronic
distribution format) the contents of this report. RHB and/or its affiliates accepts no
liability whatsoever for the actions of third parties in this respect.

The contents of this report are subject to copyright. Please refer to Restrictions on
Distribution below for information regarding the distributors of this report. Recipients
must not reproduce or disseminate any content or findings of this report without the
express permission of RHB and the distributors.

The securities mentioned in this publication may not be eligible for sale in some states
or countries or certain categories of investors. The recipient of this report should have
regard to the laws of the recipient’s place of domicile when contemplating transactions
in the securities or other financial instruments referred to herein. The securities
discussed in this report may not have been registered in such jurisdiction. Without
prejudice to the foregoing, the recipient is to note that additional disclaimers, warnings
or qualifications may apply based on geographical location of the person or entity
receiving this report.

The term “RHB” shall denote, where appropriate, the relevant entity distributing or
disseminating the report in the particular jurisdiction referenced below, or, in every
other case, RHB Investment Bank Berhad and its affiliates, subsidiaries and related
companies.

RESTRICTIONS ON DISTRIBUTION

Malaysia

This report is issued and distributed in Malaysia by RHB Investment Bank Berhad
(“RHBIB”). The views and opinions in this report are our own as of the date hereof and
is subject to change. If the Financial Services and Markets Act of the United Kingdom
or the rules of the Financial Conduct Authority apply to a recipient, our obligations
owed to such recipient therein are unaffected. RHBIB has no obligation to update its
opinion or the information in this report.

Thailand

This report is issued and distributed in the Kingdom of Thailand by RHB Securities
(Thailand) PCL, a licensed securities company that is authorised by the Ministry of
Finance, regulated by the Securities and Exchange Commission of Thailand and is a
member of the Stock Exchange of Thailand. The Thai Institute of Directors Association
has disclosed the Corporate Governance Report of Thai Listed Companies made
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pursuant to the policy of the Securities and Exchange Commission of Thailand. RHB
Securities (Thailand) PCL does not endorse, confirm nor certify the result of the Corporate
Governance Report of Thai Listed Companies.

Indonesia

This report is issued and distributed in Indonesia by PT RHB Sekuritas Indonesia. This
research does not constitute an offering document and it should not be construed as
an offer of securities in Indonesia. Any securities offered or sold, directly or indirectly,
in Indonesia or to any Indonesian citizen or corporation (wherever located) or to any
Indonesian resident in a manner which constitutes a public offering under Indonesian
laws and regulations must comply with the prevailing Indonesian laws and regulations.

Singapore

This report is issued and distributed in Singapore by RHB Bank Berhad (Singapore
branch) which is a holder of a full bank licence and an exempt capital markets services
licence and financial adviser regulated by the Monetary Authority of Singapore. RHB
Bank Berhad (Singapore branch) may distribute reports produced by its respective
foreign entities, affiliates or other foreign research houses pursuant to an arrangement
under Regulation 32C of the Financial Advisers Regulations. Where the report is
distributed in Singapore to a person who is not an Accredited Investor, Expert Investor
or an Institutional Investor, RHB Bank Berhad (Singapore branch) accepts legal
responsibility for the contents of the report to such persons only to the extent required
by law. Singapore recipients should contact RHB Bank Berhad (Singapore branch) in
respect of any matter arising from or in connection with the report.

United States

This report was prepared by RHB is meant for distribution solely and directly to “major”
U.S. institutional investors as defined under, and pursuant to, the requirements of Rule
15a-6 under the U.S. Securities and Exchange Act of 1934, as amended (the
“Exchange Act”) via a registered U.S. broker-dealer as appointed by RHB from time to
time. Accordingly, any access to this report via Bursa Marketplace or any other
Electronic Services Provider is not intended for any party other than “major” US
institutional investors (via a registered U.S broker-dealer), nor shall be deemed as
solicitation by RHB in any manner. RHB is not registered as a broker-dealer in the
United States and currently has not appointed a U.S. broker-dealer. Additionally, RHB
does not offer brokerage services to U.S. persons. Any order for the purchase or sale
of all securities discussed herein must be placed with and through a registered U.S.
broker-dealer as appointed by RHB from time to time as required by the Exchange Act
Rule 15a-6. For avoidance of doubt, RHB reiterates that it has not appointed any U.S.
broker-dealer during the issuance of this report. This report is confidential and not
intended for distribution to, or use by, persons other than the recipient and its
employees, agents and advisors, as applicable. Additionally, where research is
distributed via Electronic Service Provider, the analysts whose names appear in this
report are not registered or qualified as research analysts in the United States and are
not associated persons of any registered U.S. broker-dealer as appointed by RHB
from time to time and therefore may not be subject to any applicable restrictions under
Financial Industry Regulatory Authority (“FINRA”) rules on communications with a
subject company, public appearances and personal trading. Investing in any non-U.S.
securities or related financial instruments discussed in this research report may
present certain risks. The securities of non-U.S. issuers may not be registered with, or
be subject to the regulations of, the U.S. Securities and Exchange Commission.
Information on non-U.S. securities or related financial instruments may be limited.
Foreign companies may not be subject to audit and reporting standards and regulatory
requirements comparable to those in the United States. The financial instruments
discussed in this report may not be suitable for all investors. Transactions in foreign
markets may be subject to regulations that differ from or offer less protection than
those in the United States.

DISCLOSURE OF CONFLICTS OF INTEREST

RHB Investment Bank Berhad, its subsidiaries (including its regional offices) and
associated companies, (“RHBIB Group”) form a diversified financial group,
undertaking various investment banking activities which include, amongst others,
underwriting, securities trading, market making and corporate finance advisory.

As a result of the same, in the ordinary course of its business, any member of the
RHBIB Group, may, from time to time, have business relationships with, hold any
positions in the securities and/or capital market products (including but not limited to
shares, warrants, and/or derivatives), trade or otherwise effect transactions for its own
account or the account of its customers or perform and/or solicit investment, advisory
or other services from any of the subject company(ies) covered in this research report.

While the RHBIB Group will ensure that there are sufficient information barriers and
internal controls in place where necessary, to prevent/manage any conflicts of interest
to ensure the independence of this report, investors should also be aware that such
conflict of interest may exist in view of the investment banking activities undertaken by
the RHBIB Group as mentioned above and should exercise their own judgement
before making any investment decisions.

In Singapore, investment research activities are conducted under RHB Bank Berhad
(Singapore branch), and the disclaimers above similarly apply.

Malaysia

Save as disclosed in the following link RHB Research conflict disclosures — Dec 2021

and to the best of our knowledge, RHBIB hereby declares that:

1. RHBIB does not have a financial interest in the securities or other capital market
products of the subject company(ies) covered in this report.

2. RHBIB is not a market maker in the securities or capital market products of the
subject company(ies) covered in this report.

3. None of RHBIB’s staff or associated person serve as a director or board member*
of the subject company(ies) covered in this report
*For the avoidance of doubt, the confirmation is only limited to the staff of research
department

4. RHBIB did not receive compensation for investment banking or corporate finance
services from the subject company in the past 12 months.

5. RHBIB did not receive compensation or benefit (including gift and special cost
arrangement e.g. company/issuer-sponsored and paid trip) in relation to the
production of this report.

Thailand

Save as disclosed in the following link RHB Research conflict disclosures — Dec 2021

and to the best of our knowledge, RHB Securities (Thailand) PCL hereby declares

that:

1. RHB Securities (Thailand) PCL does not have a financial interest in the securities
or other capital market products of the subject company(ies) covered in this report.

2. RHB Securities (Thailand) PCL is not a market maker in the securities or capital
market products of the subject company(ies) covered in this report.

3. None of RHB Securities (Thailand) PCL'’s staff or associated person serve as a
director or board member* of the subject company(ies) covered in this report

1. *For the avoidance of doubt, the confirmation is only limited to the staff of research
department

4. RHB Securities (Thailand) PCL did not receive compensation for investment
banking or corporate finance services from the subject company in the past 12
months.

5. RHB Securities (Thailand) PCL did not receive compensation or benefit (including
gift and special cost arrangement e.g. company/issuer-sponsored and paid trip) in
relation to the production of this report.

Indonesia

Save as disclosed in the following link RHB Research conflict disclosures — Dec 2021

and to the best of our knowledge, PT RHB Sekuritas Indonesia hereby declares that:

1. PT RHB Sekuritas Indonesia and its investment analysts, does not have any
interest in the securities of the subject company(ies) covered in this report.

For the avoidance of doubt, interest in securities include the following:

a) Holding directly or indirectly, individually or jointly own/hold securities or
entitled for dividends, interest or proceeds from the sale or exercise of the
subject company’s securities covered in this report™;

b) Being bound by an agreement to purchase securities or has the right to
transfer the securities or has the right to pre subscribe the securities*.

c) Being bound or required to buy the remaining securities that are not
subscribed/placed out pursuant to an Initial Public Offering*.

d) Managing or jointly with other parties managing such parties as referred to in
(a), (b) or (c) above.

2. PT RHB Sekuritas Indonesia is not a market maker in the securities or capital
market products of the subject company(ies) covered in this report.

3. None of PT RHB Sekuritas Indonesia’s staff** or associated person serve as a
director or board member* of the subject company(ies) covered in this report.

4. PT RHB Sekuritas Indonesia did not receive compensation for investment banking
or corporate finance services from the subject company in the past 12 months.

5. PT RHB Sekuritas Indonesia** did not receive compensation or benefit (including
gift and special cost arrangement e.g. company/issuer-sponsored and paid trip) in
relation to the production of this report:

Notes:

*The overall disclosure is limited to information pertaining to PT RHB Sekuritas

Indonesia only.

**The disclosure is limited to Research staff of PT RHB Sekuritas Indonesia only.

Singapore

Save as disclosed in the following link RHB Research conflict disclosures — Dec 2021

and to the best of our knowledge, the Singapore Research department of RHB Bank

Berhad (Singapore branch) hereby declares that:

1. RHB Bank Berhad, its subsidiaries and/or associated companies do not make a
market in any issuer covered by the Singapore research analysts in this report.

2. RHB Bank Berhad, its subsidiaries and/or its associated companies and its
analysts do not have a financial interest (including a shareholding of 1% or more)
in the issuer covered by the Singapore research analysts in this report.

3. RHB Bank Berhad’s Singapore research staff or connected persons do not serve
on the board or trustee positions of the issuer covered by the Singapore research
analysts in this report.

4. RHB Bank Berhad, its subsidiaries and/or its associated companies do not have
and have not within the last 12 months had any corporate finance advisory
relationship with the issuer covered by the Singapore research analysts in this
report or any other relationship that may create a potential conflict of interest.

5. RHB Bank Berhad’s Singapore research analysts, or person associated or
connected to it do not have any interest in the acquisition or disposal of, the
securities, specified securities based derivatives contracts or units in a collective
investment scheme covered by the Singapore research analysts in this report.

6. RHB Bank Berhad's Singapore research analysts do not receive any
compensation or benefit in connection with the production of this research report
or recommendation on the issuer covered by the Singapore research analysts.

Analyst Certification

The analyst(s) who prepared this report, and their associates hereby, certify that:

(1) they do not have any financial interest in the securities or other capital market
products of the subject companies mentioned in this report, except for:

[ Analyst [ Company |
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https://research.rhbtradesmart.com/view-file/hash/725113561062822961b04ec46d8e2
https://research.rhbtradesmart.com/view-file/hash/725113561062822961b04ec46d8e2
https://research.rhbtradesmart.com/view-file/hash/725113561062822961b04ec46d8e2
https://research.rhbtradesmart.com/view-file/hash/725113561062822961b04ec46d8e2

(2) no part of his or her compensation was, is or will be directly or indirectly related to
the specific recommendations or views expressed in this report.

RHB &
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RHB Investment Bank Bhd
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Malaysia

Tel : +603 9280 8888

Fax : +603 9200 2216
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RHB Securities (Thailand) PCL
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Thailand

Tel: +66 2088 9999

Fax :+66 2088 9799
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PT RHB Sekuritas Indonesia
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Indonesia

Tel : +6221 509 39 888
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RHB Bank Berhad (Singapore branch)
90 Cecil Street

#04-00 RHB Bank Building
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