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Singapore: Retail Sales Are Expected to Grow Moderately in 2025

¢ We expect Singapore’s retail sales to stay supported for the year ahead.

We forecast retail trade to expand by 2.0% in 2025. Associate Research Analyst
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support measures and (3) upcoming retail events that could boost tourism
activity.
¢ Retail salesin Singapore fell by 3.6% YoY in February 2025, disappointing
market estimates of -0.2% YoY and slipping from an upwardly revised
4.7% YoY rise in the previous month. On a seasonally adjusted MoM basis
retail sales rose by 3.0%, from a revised 2.8% increase in January.
Figure 1: Retail sales in February shrank from January's Figure 2: Tourism recovery to support the overall
positive print, disappointing market estimation retails sales growth in the near term
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Retails Sales to Grow Positively in 1H25, But Uncertainties Loom in 2H25

We expect Singapore’s retail sales to stay supported at least in 1H25. We forecast retail trade to expand by 2.0% in 2025, slightly
higher from 1.4% YoY growth in 2024. Retail sales growth is expected to be resilient at least into 1H25 this year supported by:
(1) resilient domestic labour market, (2) government support measures and (3) upcoming retail events that could boost tourism
activity.

First, we expect labour demand in Singapore is anticipated to remain robust, particularly in the manufacturing and services sectors
at least into 1H25. The Monetary Authority of Singapore expects the labour market to remain close to full-employment this year,
with overall labour demand showing resilience despite ongoing economic uncertainties. MAS commented the risks to the labour
market from external shocks are expected to be limited, as employment will be supported by domestic-focused and modern
services sectors. We think resilient GDP growth at least into 1H25, will continue to support the overall labour market in Singapore.

Second, we think the retail sales growth could be boosted by government support measures such as the CDC vouchers and SG60
one-off $$600 voucher announced in Budget FY2025 in February. Singaporean households will each get $$800 in CDC vouchers
with $$500 to be disbursed in May 2025 and the remaining $$300 in 2026. The continuation of these initiatives will eventually
strengthen consumer purchasing power and likely drive increased spending, particularly in food retail and other domestic sectors.

Third, recovery in tourism activity is expected to support the retail sales trajectory in Singapore. For instance, in the second quarter,
we could observe series of international events that could draw tourist attention. Lady Gaga's concert in Singapore in May 2025
is expected to significantly boost tourism activity by attracting international visitors, particularly fans from the region. The influx
of tourists into the city-state could support local businesses, driving demand for hospitality services, transportation, and retail
further stimulating the domestic spending.

Despite our optimism for retail growth this year, the outlook for retail sales is shrouded with uncertainties in 2025. We expect
growth momentum to decelerate into 2H25. Rising trade tensions could increase economic uncertainty, dampening global business
investment and consumer spending, further weighing Singapore's economy. Growth in both the US and China is expected to slow,
which could dampen export receipts. Given these dynamics, households may reduce their discretionary spending. Retail demand
may likely slow in tandem with easing GDP growth momentum across Asia and Singapore, which may dissuade domestic and
tourism-related expenditure. For the full year of 2025, we expect Singapore’s GDP to slow to 2.8%, with a downside bias tilted
towards 2.5% amid heightened uncertainties on the external front.

Retail sales in Singapore fell by 3.6% YoY in February 2025, disappointing market estimates of -0.2% YoY and slipping from an
upwardly revised 4.7% YoY rise in the previous month. Within the retail trade sector, majority of the industries recorded year-
on-year declines in sales in February 2025. The wearing apparel & footwear industry recorded a YoY decline in sales of 18.4%,
which was mainly due to lower sales of wearing apparel. Similarly, sales of department stores and supermarkets & hypermarkets
decreased 14.6% YoY and 13.3% YoY respectively. Sales of food & beverage (F&B) services fell 5.6% YoY in February 202,
reversing the 10.3% YoY growth in January 2025. In contrast, retailers of motor vehicles and optical goods & books recorded YoY
growths in sales of 20.0% and 6.4% respectively in February 2025. On a seasonally adjusted MoM basis retail sales rose by 3.0%,
from arevised 2.8% increase in January.

A key contributing factor to the fall in February’s retail sales was partly due to Chinese New Year timing, which was celebrated
in January this year as opposed to February last year. On a January-February average basis, retail sales grew by 0.8% YoY while
retail sales excluding motor vehicles contracted by a smaller 0.5% YoY in 2025. On the surface, today’s print suggest that the retail
demand is still resilient as the sales momentum is on an accelerating pace in February despite the overall disappointing year-on-
year print in the same month.

Based on today’s retail sales print, we can observe that motor vehicles have recorded a stronger sales extending its growth from
2.0% YoY in January to 20.0% YoY in February, despite the overall YoY slowdown in retail sector. This could be due to the
distribution of higher Certificate if Entitlement (COE) quota, contributing to the increased purchase in motor vehicles. On 29t
October last year, Singapore’s Land Transport Authority (LTA) announced? that up to 20,000 additional certificates of entitlement
(COE) will be injected across five vehicle categories over the next few years from February 2025. The injection of COEs typically
leads to adecrease in COE prices, making vehicle ownership more affordable for individuals and businesses. This reductionin prices
stimulates demand, resulting in higher vehicle sales, which could be seen in February motor vehicle sales growth.

1 The Straits Times, LTA to add up to 20.000 COEs across vehicle categories over next few years from Feb 2025, 30 October 2024
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Figure 3: Majority of the retail sectors recorded a YoY Figure 4: Higher tourism arrivals expected during the
decline in February, driving the overall slowdown upcoming international events in 2Q25
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Figure 5: Contraction in online and retail sales could be Figure 6: Business outlook for wholesale retail & trade
due CNY timing this year remains positive for the near term
= Online Sales Value (Real) == Total Retail Sales (Real) =— Business Expectations for Wholesale Retail & Trade
o 125 — Private Consumption Expenditure
S
> 10.0 < 30
: < 20
5.0 >
2.5 g 10
0.0 (g 0
7.5 20
-10.0 -30
Jan May Sep Jan May Sep Jan -40
2023 2024 2025 2018 2020 2022 2024
Source: Macrobond, RHB Economics & Market Strategy Source: Macrobond, RHB Economics & Market Strategy

See important disclosures at the end of this report R”B’
Market Dateline / PP 19489/05/2019 (035080) 3



Singapore Economics View
04 April 2025

Disclaimer Economics and Market Strategy

This report is prepared for information purposes only by the Economics and Market Strategy division within RHB Bank Berhad and/or its subsidiaries,
related companies and affiliates, as applicable ("RHB").

Allresearchis based on material compiled from data considered to be reliable at the time of writing, but RHB does not make any representation or warranty,
express or implied, as to its accuracy, completeness or correctness.

Neither this report, nor any opinion expressed herein, should be construed as an offer to sell or a solicitation of an offer to acquire any securities or financial
instruments mentioned herein. RHB (including its officers, directors, associates, connected parties, and/or employees) accepts no liability whatsoever for
any direct or consequential loss arising from the use of this report or its contents. This report may not be reproduced, distributed or published by any
recipient for any purpose without prior consent of RHB and RHB (including its officers, directors, associates, connected parties, and/or employees) accepts
no liability whatsoever for the actions of third parties in this respect.

Recipients are reminded that the financial circumstances surrounding any company or any market covered in the reports may change since the time of their
publication. The contents of this report are also subject to change without any notification.

This report does not purport to be comprehensive or to contain all the information that a prospective investor may need in order to make an investment
decision. The recipient of this report is making its own independent assessment and decisions regarding any securities or financial instruments referenced
herein. Any investment discussed or recommended in this report may be unsuitable for an investor depending on the investor's specific investment
objectives and financial position. The material in this report is general information intended for recipients who understand the risks of investing in financial
instruments. This report does not take into account whether an investment or course of action and any associated risks are suitable for the recipient. Any
recommendations contained in this report must therefore not be relied upon as investment advice based on the recipient's personal circumstances.
Investors should make their own independent evaluation of the information contained herein, consider their own investment objective, financial situation
and particular needs and seek their own financial, business, legal, tax and other advice regarding the appropriateness of investing in any securities or the
investment strategies discussed or recommended in this report.

RHB (including its respective directors, associates, connected parties and/or employees) may own or have positions in securities or financial instruments
of the company(ies) covered in this research report or any securities or financial instruments related thereto, and may from time to time add to, or dispose
off, or may be materially interested in any such securities or financial instruments. Further, RHB does and seeks to do business with the company(ies)
covered in this research report and may from time to time act as market maker or have assumed an underwriting commitment in securities or financial
instruments of such company(ies), may sell them or buy them from customers on a principal basis and may also perform or seek to perform significant
banking, advisory or underwriting services for or relating to such company(ies), as well as solicit such banking, advisory or other services from any entity
mentioned in this research report.

RHB (including its respective directors, associates, connected parties and/or employees) do not accept any liability, be it directly, indirectly or consequential
losses, loss of profits or damages that may arise from any reliance based on this report or further communication given in relation to this report, including
where such losses, loss of profits or damages are alleged to have arisen due to the contents of such report or communication being perceived as defamatory
in nature.
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